
Peace of Mind as a 
Competitive Differentiator 

When asked about customer delivery satisfaction with non-traditional 
gig economy carriers, 69% of businesses say customer satisfaction 
with last mile carriers is better than traditional carriers.

90% of businesses would be willing to pay more 
to work with a last mile/same-day delivery 
carrier that offers shipping insurance protection.

Last mile carriers that offer shipment protection can stand 
out from the competition:

Insights for Carriers: 
How to Win in 
the Last Mile   

The de�nition of “fast” has evolved – 
especially for deliveries around certain 
must-have products. Shoppers got 
accustomed to same-day delivery 
during the pandemic, and the demand 
isn’t going away. In fact, 
 

63% of consumers stated that they're more likely 
to shop with a business that offers same-day or 
next-day delivery.*

Businesses see the value too, reporting: 

49%

57% 

41%

Last mile/same-day delivery �exibility 
is critical to remain competitive 

Use more last mile/same-day 
carriers as they did 2-3 years ago

Last mile/same-day delivery is 
a revenue driver for business

UPS Capital’s recently commissioned report uncovered 
that there can be major bene�ts to meeting same-day 
delivery demands – but also emerging risks for both 
carriers and merchants alike. 

60% of businesses reported experiencing more damages 
and losses with emerging last mile or same-day carriers 

compared to traditional carriers. 

43% of businesses say that under half 
of their claims are getting paid.

As a result, businesses may seek last mile carriers that offer peace of 
mind through shipment protection. 

94% of businesses would be more likely to 
choose a last mile delivery carrier that offers 
shipping insurance protection with clear 
terms and conditions that include coverage 
for lost, damaged or porch-pirated shipments.

86% of businesses say shipping insurance 
protections would have a positive impact on 
their ability to provide better customer 
experience in the event of a shipping mishap.

97% of businesses are willing to pay 1% 
or more of the retail value of the goods 
for shipment protection.

Reduce Risks and Unlock the 
Brighter Side of Shipping
 
In a world of supply chain disruption, porch piracy and other emerging risks, 
InsureShield® shipping insurance can offer protection for packages and help 
preserve your reputation. With claims paid in days not weeks, businesses can 
avoid the drag of slow claims on their �nances and protect their bottom line, 
while providing a better post-purchase experience. 
 
For more information, please visit Become a Partner | UPS Capital.
 

To learn more about how shipping insurance can be a 
competitive differentiator for last mile carriers, read the 
latest whitepaper, Emerging Risks and Rewards in the 
Last Mile Report.

Insurance coverage is underwritten by an authorized insurance company and issued through licensed insurance producers, including UPS Capital Insurance Agency, Inc. (“UPSCIA”), a subsidiary of UPS Capital Corporation 
(“UPS Capital”). The insurance company, UPSCIA and its licensed affiliates reserve the right to change or cancel the program at any time. You may be offered the opportunity to insure eligible shipments under a policy of 
insurance (the “Policy”) issued: (i) directly to you; (ii) to UPS Capital; or (iii) to the sender/ publisher of this communication. Where the Policy is issued to UPS Capital or such sender/publisher, such Policy extends coverage 
to your eligible shipments, but you are neither an insured nor an additional insured under such Policy. In the event of a loss covered under such Policy, any resulting claim payment shall be directed to you as a loss payee. 
Where insurance coverage is made available through a third-party platform, details regarding the terms and conditions of that coverage is provided by UPSCIA.  This information does not in any way alter or amend the 
terms, limitations or exclusions of the applicable Policy and is intended only as a brief summary. Insurance coverage is not available in all jurisdictions and coverage is governed by the terms, conditions, limitations and 
exclusions set forth in the applicable Policy.
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* All statistics used herein are derived from or based on information contained in the Emerging Risks and Rewards in the Last Mile Report, which is a compilation of two independent studies conducted by Dynata in April 
2022 surveying 500 U.S. business owners with a decision-making role in the use of non-traditional carriers for same-day delivery operations, and 1,000 U.S. consumers ages 18 and older.

However, delivery issues can be a major pain point. 

63%

https://upscapital.com/becomeapartner/
https://upscapital.com/resources/last-mile-shipping-report/
https://upscapital.com/resources/last-mile-shipping-report/



